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A Summary of the prineipal objectivss in g
limited program of corsumications rosesrch
in 2id of Americen foreizm policy abroed.

The program is designed to be elzstic in scope. Although
the total progra= is integreted snd would schieve meximum
economy and productivity vhen operated #s e uhole, it can
be approeched in discrete vnits, sach one of whieh will
make ¢ usaful comtribution to solvinz problams of propeagenia
sbroed, For 2xample, 2 helpful start could e made by a
pilot siudy of the values as pressented in & single medium,
From thsre the program could be =axpanded to other informes-
tion vehicles (primarily news wire services, mazazines, and
probably film,) Simultansous axpansion into the proposed
studies of sudisnece charectsristics end response would

be possible, Additional elasticity would be awailable

in the choice of 2rsrs; any one of the problems to be

analyzed might be studies in ome, two, or in all ecritical
targst aress,

I. The program of the Internstional Information Administration is
one factor in the totel flow of attitude-efecting materisl from the
trad States to esudiences sbroad. Important media include AP end UP reports,
U. S. magasines (vis., Reader's Digest, Time), motion picturss, Radio

Europe and Radio Free Asia, The Reader's Digest for example, is more
11 read in Creat Britain than are some of ths national morning newspspers
ﬁn is excesded by only 4 British megaszines, American observers have heard
fgoodduldm&duhrnmofthoinﬂmnfmmm.

the justice of the criticism, the differential reesption of the
zine is a matter of cone.;n to Azerican policy-mekers.

If the IIA output is to have meximm effectiveness it should be b2sed on
edequate information concerning the conteat of the other major medis., Such
informetion ean ensble IIA to supplemeat other information sources, and even
to eounteract contents of ths other media vhen such materisl is giving bissed
or unfszvorzble or nisunderstood informetion about the U, S,

Furthermore, there would probably be a hizh degree of usefulness to IIA
in knowing how the contents of its output ecompared with that of other media.

Chilton R, Bush thinks the method of wvalue-analysis should be used to



ascertain vhich wvalues are being presented to foreign peoples through
privetely-owned American media, and which values not being preseamted are

those that, according to stipulated eriteria, should be presemtod. (The
term is inclusive of individual goals and of standards of judsment;. The
Stanford Institute for Journmalistie Studies has conduected some praliminary
studies of Amsrican snd foreign pericdiesls by this method, and the results
eppsar to heve promise for larger studies, At present, a Pakisteni, s Hindu,
end a Frenchmen are contimuing these stud.lel. |

(1) . Studies in the field to deternine ths audiemces reached by the

”m:lm medis for which values-enalyses ars being undertaken. hich

| can media circulate among the elites of critiesl tarszet aress? (In this

/rg\spoet, the Stasnford elite studies form a documentary and theoretical basis

for the compilation of additional data on the communicstions bshsvior of

itical lesders,)

=
II a. oStudles in the field to determine what is the meaning of these

] }wu to psrsons exposed to them, That is, which valuas are msaminzful
ipBd which are not in relation to the cultural pa tern of the parsons exposed?
[

i_Lnd to what degree?

III. The foregoing content analysis and audience studies would be

écnpun:lod or followed by studies in certain foreign fields to sscertain

@ values which appear to have fairly universal accentanecs, Such studies
would be precedsd by a study involvin- th= foreign students frow a speseifice
erea, For those walue representations which are meaningful (see IIa), what
is the relative favorableness-unfavorablensss of the reaction svoked in the
audience? The gquestion may be ssked: What veluss are given to certain cormon
propagands symbols by representatives of various streta of wveriouvs cultures?
(The symbols thus studied would be a samnling of IIA output plus orivate media

cutput to the countries eoncerned).



Although the main emphesis in both types of studies would be om
values, it is anticipsted that the investigzation would turn up the nmeed
for further investization of the soelal percsption of forelgmers.

The studies we propose are mot primarily to deseribe propazanda
themes or to analyse the social perceptisn of foreigners (although thet
is included), but to Jdeseribe objectively the yalue-system that Americans,
through certain medias, present teo foreigners, and to compare that objesctively

th the ulumta that is common to the people of certain foreign lands,
It is of course mecessary to uiicht. the essumption that the values vhieh
\43. peresive as present in the texts sre those which are perceived by for-

eigners, or if the assuxption is not validated, to allow for the refraction
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Thus fleld studies of social perception play a contributary
8e
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